DT I MBOEIL:
BRG] D ?

Changing Social Ethics Toward Animals:
What Is A Sensible Approach?

Dec. 7 2014 the 27" Annual Meeting of JSAAE
HREEEFFTDEADNMERRORELZKRHZE BREILE



MRBORILERDDE

(Japan Anti-Vivisection Association; JAVA)

o 1986 % 3T . 20024ENPOE AL

e 1997 BAFYEEBRB EZFEEEA

e ICAPO:; International Council on Animal
Protection in OECD Programmes

FREMREZER)

e |CAPPP; International Council on Animal
Protection in Pharmaceutical Programmes

(OECDT7 O S LIZEITBE

(

ZELTOTSLIZEITS

X

[FEMREZER



(w1
Ethics



IANVEE

Ethical Consumerism




Masﬂction

Mass.hmsisnntion




ethical

consumer

Our research on animals is divide(

Politics ©

Our research into a company's politics is divided into 4 areas
Antl-Social Finance

Boycott Calks

Genetic Engineering

Animal Testing
Factory Farming

Animal Rights & Cruelty Poltical Activity
Learn more Learn more
Environment @ Sustainability ©
% ¥ As ‘environment a very broad a We have two categories rewarding those companies making a positive impa
h A
¢¥? ‘ﬁ #*  Environmental Reporting
Nuciear Power Company Ethos
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w A @ Follution & Toxics Product Sustainability (organic, fairtirade, energy emcient, vegan & vegetarian products)
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Our 'People’ category is divided int

Human Rights

Workers' Rights

Supply Chain Management
Iresponsioie Marketing
Arms & Mlitary Supply

http://www.ethicalconsumer.org/shoppingethically/ourethicalratings.aspx
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e ANIMAL TESTING
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e ANIMAL RIGHTS OR
CRUELTY
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Social Network Services;
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Corporate Social
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The Principles of
Humane Experimental
Technique
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More Humane
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Thank you for your attention.



